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Measure

Size (k m2) 33

Occupancy (% of rent) 100

Partners (tenants) 69

Parking places 1,200

Annual footfall1 (m visitors) 2.4

Footfall growth2 (% vs. last year) 3.8

Mixed use (% of m2) 22.9

Daily Life (% of total rent) 64.1

Retail WALT (years) 6.5

2025

2026

2027

2028

2029

2030

2031

2032

2033

2034

2035

2037

2038

% of total rent

Top Tenants
Post transaction presence 

in WH portfolio

Delhaize 5

Q8 New

Avient Luxembourg (Office) New

Sports Direct 5

Ville Neuve New

HIFI (Electronics) New

New Yorker 6

C&A 15

La Varenne Group (F&B) New

H&M 11

Lease expiration schedule retail



Measure

Size (k m2) 41

Occupancy (% of rent) 96

Partners (tenants) 54

Parking places 1,200

Annual footfall1 (m visitors) 2.1

Footfall growth2 (% vs. last year) 2.1

Mixed use (% of m2) 17.5

Daily Life (% of total rent) 75.4

Retail WALT (years) 3.4

2025

2026

2027

2028

2029

2030

2031

2032

2033

2034

2035

2037

2038

% of total rent

Top Tenants
Post transaction presence 

in WH portfolio

Q8 New

Delhaize 5

Arkadium (Leisure) New

New Yorker 6

Pronti 5

La Varenne Group (F&B) New

Ville Neuve New

H&M 11

Brico 3

Foir’ Fouille 2

Lease expiration schedule retail











•

•









Amount



•

•

•

•

•

•

•

•

•

•

•

•

•

•



mailto:Jeroen.Piket@wereldhave.com
mailto:Rik.Janssen@wereldhave.com
mailto:Jeroen.Piket@wereldhave.com








Driving 
Distance

Population Population corrected for 
nearby competition

Expected population 
Growth till 2030

15 minutes 15k 12k -

30 minutes 66k 51k -

45 minutes 285k 152k +6% (9k inh.)









Driving 
Distance

Population Population corrected for 
nearby competition

Expected population 
Growth till 2030

15 minutes 28k 17k -

30 minutes 107k 69k -

45 minutes 298k 155k +8% (22k inh.)
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